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The history of the development of violin in China has been hundred years.But 
the history of violin Making Industry has been only fifty years.The Chinese violon 
town is so well-known in the world.Because of my attention in local industry and the 
interest of the violin,I put my own theoretical studies in such an actual research. 
In this paper,Chines famous FineLegend group was selected as the research 
object.Through the FineLegend Group research,deep understanding of FineLegend 
Group. The research is conducted on the development of its violin industry in scale in 
the angle of cultural innovation, to grasp the advantages and disadvantages of violin 
industrial operations of FineLegend Group as well as its enlightenment on promoting 
the development of violin industry in towns and counties. Besides, the specific 
suggestions to deal with the dilemma are proposed. 
Chapter One is to interpret the cultural background of the development of violin 
industry. Chapter Two is to state the current situation of the development of 
FineLegend Group; besides, the dilemma faced by FineLegend Group is analyzed by 
data. Chapter Three is to introduce the current situation of FineLegend Group to 
promote the cultural innovation, thus searching for the development space of its 
cultural innovation. Chapter Four is to propose some suggestions on the dilemma of 
FineLegend Group in the angle of cultural innovation. Chapter Five is to interpret the 
cultural promotion of FineLegend Group in the angle of improving the music 
accomplishment of the entire nationals. The last is the conclusion. As far as the author 
is concerned, FineLegend Group is just the miniature of the development of China’s 
instrumental music industry. The development in the cultural aspect is an issue calling 
for deep thought. To explore the cultural values of FineLegend Group provides new 
trains of thoughts for the regional economic development. 
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  第一章  凤灵集团的文化背景 
      意大利以其小提琴制作高超的技艺闻名于世，随着欧洲文艺复兴运动的兴
起，意大利的制琴业也得到了空前的繁荣。而中国制造的小提琴却一直不为人
所知。现在我们将凤灵集团的文化背景同意大利进行比较分析。 


































































小提琴作为独奏乐器逐渐发展起来，比亚焦·马里尼(Biagio  Marini)的 早
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展迅速，在奥塔维奥·马里亚·格兰迪(Ottavio Maria Grandi)的作品中(Sonate 
per ognisorte di stromenti Op. 2,1628)它达到了第三把，而在马尔科·乌切里尼
(Marco Uccellini)的作品 5 里要求第六把位。虽然在保存下来的维瓦尔地的作品
中难得要求超过第八把位，但确有证据表明他也用了高得多的把位.在下一世纪
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